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NON-PROFIT INFORMATION

 Hope in Pain, Inc. is a registered 501(c)(3) 
public charity. 

 Migraine Meanderings, our patient-facing 
organization, is a dba of Hope in Pain, Inc. 

 All sponsorship funding requests are for 
fiscal year 2026.

 All sponsors are provided the same or 
similar benefits within the same 
sponsorship level & project.

Thank you for considering partnering with us 
in 2026 as we reach more people who live with 
migraine with current, evidence-based 
information and support. 

ORGANIZATION

Payments should be sent to:

Hope in Pain, Inc.
2618 San Miguel Drive, #272
Newport Beach, CA 92660

Contact Information: 
Shoshana Lipson
President & Executive Director
949-375-2446
shoshana.lipson@hopeinpain.org  

www.HopeInPain.org
www.MigraineMeanderings.com
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mailto:slipson@hopeinpain.org
http://www.hopeinpain.org/
http://www.hopeinpain.org/
http://www.migrainemeanderings.com/
http://www.migrainemeanderings.com/


2025 SUMMARY REACH

Find us on:
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INDUSTRY SPONSORSHIP 
OVERVIEW

Detailed Project Report 
(27 pages)
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https://www.youtube.com/watch?v=Qb4TwNyTwZs
https://www.youtube.com/watch?v=SIsgngZUeu8
https://www.youtube.com/watch?v=Qb4TwNyTwZs


INDUSTRY SPONSORSHIP 
DELIVERABLES
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https://www.youtube.com/shorts/ABq_HWxB4sI
https://www.youtube.com/watch?v=SIsgngZUeu8
https://migrainemeanderings.com/men-with-migraine
https://www.youtube.com/shorts/ABq_HWxB4sI
https://migrainemeanderings.com/men-with-migraine


INDUSTRY SPONSORSHIP 
DELIVERABLES (cont.) 
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PROJECT SPONSORSHIP 
OPPORTUNITIES
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https://migrainemeanderings.com/stages-of-life-with-migraine
https://migrainemeanderings.com/migraine-toolbox/migraine-progression
https://www.youtube.com/shorts/T1mga_Zlx9Y
https://www.youtube.com/watch?v=SIsgngZUeu8
https://migrainemeanderings.com/stages-of-life-with-migraine
https://migrainemeanderings.com/migraine-toolbox/migraine-progression
https://www.youtube.com/shorts/T1mga_Zlx9Y


MIGRAINE TREATMENT 
RESOURCES – sponsored project 
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STAGES OF LIFE WITH 
MIGRAINE – sponsored project 
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https://migrainemeanderings.com/stages-of-life-with-migraine/children
https://migrainemeanderings.com/stages-of-life-with-migraine/children
https://migrainemeanderings.com/stages-of-life-with-migraine/adolescents
https://migrainemeanderings.com/stages-of-life-with-migraine/adolescents
https://migrainemeanderings.com/migraine-in-menopause
https://migrainemeanderings.com/migraine-in-menopause
https://migrainemeanderings.com/migraine-in-menopause
https://migrainemeanderings.com/migraine-in-menopause


CUSTOM SPONSORED 
PROJECTS
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CUSTOM SPONSORED 
PROJECTS (cont.)
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NON-SPONSORED ACTIVITIES
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https://migrainemeanderings.com/
https://headachedoctors.net/


ABOUT US
Empowering Patient Voices  is an initiative of Hope in 
Pain, Inc., a 501(c)(3) public charity, which seeks to:

 Provide patient and caregiver-oriented advocacy, and 
support and education services focusing on chronic 
pain, migraine disease, and other headache disorders.

 Help people and their families affected by these 
conditions through social media outreach, websites, 
events, and educational materials.

 Empower patient voices and raise public awareness of 
disease symptoms, risk factors, and treatment options. 

 Promote research to help treat, manage, and 
ultimately cure these conditions.

 Help “close the communication loop” among patients, 
health care professionals, and pharmaceutical and 
medical device companies to optimize patient care 
and disease management.

 Migraine Meanderings, a dba of Hope in Pain, is our 
patient-facing organization for resources and support. 

Board Members: information can be found HERE 
Medical Advisors: information can be found HERE
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https://www.migrainemeanderings.com/
https://www.migrainemeanderings.com/
https://www.hopeinpain.org/about-us
https://www.hopeinpain.org/medical-advisors


OUR PART-TIME TEAM

Shoshana Lipson
President & Executive 

Director

Lorene Alba
Communications & 

Project Manager

Jessica Puterbaugh
Creative Design

& Website

 All three of us live with chronic migraine and work part-time for Hope in Pain as well as 
volunteering our time to help make a difference for people who live with this disease. 
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OUR VOLUNTEER TEAM

 In addition to our part-time team, we have an invaluable team of volunteers. 
All our volunteers live with migraine but are passionate about helping make a difference 

in the lives of other people, as well as finding a purpose in the midst of pain. We are 
currently in the process of recruiting new volunteers and growing this dedicated team.

Sonnia GulahmadAuby Watson Michelle Esclamado Margie Persh
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Our organization is committed to putting a real face to 
this disease. We work to inspire people with migraine to 
find ways to thrive, not just survive, and to hold on to hope.

Thanks to the generous support from our industry partners 
we are able to reach a large and engaged patient 
community, create educational resources for patients, 
and raise awareness about this often-disabling disease.

In 2025, we completed a number of robust projects. 
We integrated our Empowering Patient VoicesTM initiative 
into all of this work, allowing us to maximize 
personalization and relevancy, and create meaningful 
and long-lasting content. 

With your help, we are arming patients with the tools 
they need to be empowered, as well as changing the 
way this disease is perceived.

BRINGING MIGRAINE 
“OUT FROM THE 
SHADOWS”

“Migraine is an ever-
changing presence in my 
life. I’m so grateful for the 
work of advocacy 
organizations like this, who 
have taught me so much 
about how to manage this 
unfortunate disease and 
reclaim my quality of life.”

—Migraine Meanderings 
Facebook Group Member

16


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17

